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SLopyavwoswy




2Npaoia Twv SLopyavwoewy

Kopudpwon abBAnTIkNC Kol T(pOTIOVNTLKNC TTOPELOLC
[MOALTIKA KUBEPVNOEWYV YL LLAKPOXPOVLO OLVATTTUEN

EntayyeApatonoinon abAnuatwy Aoyw Twv TEPACTIWY
enevOUOEWV

2TPATNYLKN TIOAEWV YLAL GUVOALKN QVATTTUEN
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>UvBeon cupdeEPOVTIWY
MéEtoyol pe OLapOopPETLKA CUNDEPOVTA, KOUATOUPEC,
OTOXOUC
Kavoviopol Kot TTOALTLKES TTAYKOOULWVY OLLOCTIOVS LWV
MeyaAn eumopLKn onuacto
XOPNYLKEC Guucbwweq
EOVLKOC VOLLOC
AlKolLwpota
2 TOLXNMOTLOMOC
NEec TeXVOAOVYLEC




Ol Alopyavwoels we KataAuteg Avamtuéng

OL peyalec Slopyavwaoels amoteAoUV Eva TEPAOTLO
oTolynua yLa TNV avarntuén puog moAng

ATtaltoUV TEPAOTLEG EMEVOUOELC KOl AAAOLYEC OTLC OOUEC
aAAQ v TLC SLOXELPLOTOUV ATIOTEAECATIKA UITOPOUV VAl
bGEPOUV CNUOVTLKA OLKOVOULLKO, KOLVWVLKQ,
NEPLPAANOVTLKA, CUVALCONUATLKA KoL TLOALTIKA ODEAN

MropoUV va artoTEAECOUV TO EVOUOHO VIO LOKPOXPOVLOL
aAAayn TNG MOANG Kol Lol TOUPLOTLKN TTOALTLKN TTou Ba
v odnynoet o MNaykooptac KAaonc Npooplopo

EvioxUeL to €Bviko dpovnua Kal TNV KOWWVLKI GUVOXH,
tov O1ebvn oePaopo

BeATLWVEL TIC EOVIKEC TOTILKEC UTTOOOMEC

EvepyormoloUv Tnv TOUpLOTLKA SpaoctnpLlotnTa Kot
OoLKOVOouiaL

UNWTO, 2016



Meooc 0poc mapakoAovBnonc oTLC LEYOAUTEPEC
Evpwrnaikec modoodatplkeC AlYKEC
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= Germany =@= England Spain == [taly =#= France

Average per game attendance of the biggest European soccer leagues
from 1996/97 to 2018/19

(in 1,000s)



loxupoc¢ Avtiloyoc

YriepBoALKEC UTIOOXECELC WDHEAELWV: UTTEPEKTLLNGN TWV
OETLKWV CUVETELWV

Yrotiunon KOOTOUC: O TIPAYUOTLKOC TtPOUTTOAOYLOUOC
uTtEPPBOLVEL TOV TIPOYPAULUOTIOUEVO

KataAnyn tou eA€yxou armo tn dlopyavwon: ektornilovrat ot
TPOYLOTLKEC OVOYKEC OLOTIKWY LTTOOOM WV, KATaoKEU AlovTaLl
UTTEPLEVEDN OOLLEC

AvaAnyn piokou aro To ANUOCLO: LE AoTEAECHA
TEPLOPLOUEVA dnuOoLa OpEAN

AlypoAwTtion amo tnv eAlt: adkn dtovour mopwy LE
QTOTEAECUA AVION XWPOTAELKN AOTIKA SLapopdwon
Muller (2015)




ALOPYOVWOELC OE OLKOVOULKA LLEVEDN
Most valuable sports events brands worldwide in 2019 (in

Super Bowl

Summer Olympic Games

NCAA Men's Final Four

FIFA World Cup

College Football Playoffs

WrestleMania

UEFA Champions League

Kentucky Derby

Winter Olympic Games

MLE World Series

300 400 500 a00

Brand value in million US. dallars

D Statista 2021
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MeptBaAlov kat SLopyavwoeLS: aeLdOpoC
aVATTUEN

* Aywvoc €KTOC yNTEdOU / KALVOTOMIEC
[Tlotomolnon aywVwy — EYKOTOOTACEWV

I‘Io)\stq 6Lopvavwreq
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[Mpooplopuol avtaywvilovtal

* OLmpoopLopol BplokovTal O€ AVIOYWVLIOUO

* Nikntec Oa elval ekelvol tou Ba ekTLUnNoOULV
OWOTAO TA KIVNTPO KOLL TLG ETILPPOEC TWV
TOUPLOTWYV WOTE va XTloouv plar SeAEAOTIKN
npotaon (UNWTO, 2016)

* OL OLOPYOVWOELC EVIOXUOUV KATAAUTLKO
QVAAOYEC OTPATNYLIKEC AVATITUENC AOYW TOU
neyebouc, TNC SNUOTLKOTNTOC, TNC
ETILKOWVWVLAKNC SUVALLNC



4 1 4 - L N - : o



H duvaun tTwv dLopyavwoewv

A&LOTIOLNON OLKOVOLLLKWYV KOl KOWWVLKWV
ETUMTWOEWYV TWV HEYAAWV SLOPYAVWOEWYV OE
TOUPLOTIKOUC TTPOOPLOLLOUC

Anuloupyla TPOOPLOUWY KOl AVATITUEN
OTPOTNYKWY TIPowBNoNC TOTILKWY KOWOTNTWV
2TPOTNYLKEC CUVEPYOAOLEC YL TOV

QTTOTEAECHATLKO OXESLOOMO KoLl SLaxelplon
TwV OLOPYAVWOEWV

A&LOTIOLNONC EYKATAOTAOEWY KOL TIOPWV META
TOUC QYWVEC



AvamtuooouVv VEOUC 1 SLapopoTtoLlouV VEOUC
NPOOPLOUOUC

Anuoupyouv BETLKN ELKOVOL
AVOLlyOUV VEOUC TOUPLOTLKEC OYOPEC
AnuLoupyouv BEoeLC epyaoiog Kol

EvVioXUOUV OLKOVOULKQOL KOl KOWVWVLKO TOUG
NPOOPLOOUC

12 — 15 ekat. 61eOvn Tagidla yla mapokoAovOnon
SLopYOVWOEWV

Exktipnon: puBbuoc avamntuéng 6% kabe xpovo

(European Commission Memo, 2014)



H otpatnylkn avamntuénc tov MapaBwviou tnc ABnvoc

ATt0 4.300 dpopeic to 2005 o mavw armo 60.000 to 2019. Nwcg ytve?
 Movadikotnta - AuBevtikoc’

* Ewoaywyn vewv dtadpopwyv 5, 10 xAU. TpEELUO , MEPTIATN LA
‘avoiyovtag’ 1o TpEELo o€ OAOUCG

* [loloTNTa LUTINPECLWY YLO TOUC SPOUELC

e Juppetoxn EAARVWV Kat Eevwv

* AleBveic 2x€oeLg

e Kowwvikn Mpocdopa (€3.5 ekat. yLo. KOLVWVIKOUG OKOTIOUC)
e Anuwoupyia ABAnTLkAc KouAtoupog

AuTtoxpnpatodotno
" ATHENS MARATHON. THE AUTHENTIC - 11 NOVEMBER 2018/

11 November 2018 I

ATHENS ¢

HELLENIC

MARATHON AmiETs
THE AUTHENTIC

CO-ORGANISERS
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Dedicated to the Balkan Champion
Grigorls Lambrakis



Ao to 2008 - 2018

Growth in Popularity
of Marathon ﬁunn/n g

The worldwide growth Topf& Bottom
P ing Countri
from 2008 to 2018 ER "" °"“'"9 ountries

Hungary (113.88%)
Spain (119.29%)
Austrafia (95.74% )

, : Poland (93.51%)
Africa Asia Europe Nathsriasds 190.47%)

505.74% = 262.89% @ 42.86% United Kingdom (90.35%)

. Slovakia (86.90%)
North Oceania Switzerland (75.00%)
America = 65.66% France (54.60%)
20.97% Austrial38.39%)
Canada (34.35%)
South United Arab Emirates (28.07%)
America Crech Republic (19.24%)
-14.40% United States {10.98%)
Sweden (-4.42%)
Italy (-10.77%)
Germany (-10.91%)
Russia (-17.69%)
New Zealand (-21.50%)
Norway (-28.22%)
S Denmark (-33.05%)
China (-38.42%)
Brazil (-41.48%)

+46.91% ) +56.83%
Men's growth Women's growth larkey (-59.89%)
> d(-61.16%)

_ Slovenia (-65. 85%)

(Andersen & Nikolova, 2019)



[otal number of participants
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[kKpillec (WVEC

Nopkn acadeLlo — KAVOVIoHOL OLOPYOVWOEWV

EmtotyyEALOTLEG N TILOTOTIOLNUEVOL XWPLC
EUTIELPLAL

Kivbuvol TpaupaTIopwy

[MAoilolo EBEAOVTIOLOU QVETIOPKEC
Amtootoon amo T Opoomovoiec
Kopeopoc SLopyavwoewV
YrnioBaBuion umnpecLwy
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Tomog kat dlopyavwo




» To «Kalamata Gravel Challenge» svracostar oto 0OiKTUO aQywvwv Tou
di1eBvolg noén)\OTlKoﬁ event Jeroboam Gravel Challenge «kai @&roc
npaypaTonolsiTal yia npmm popa ano TIC 8 scur; TiIc 10 Maiou. MMpokerral yia
6|opyavw0r| pe O1ebvn cmnxnon nou anookonei oTnv npooe)\Kuon ENIOKENTWV
MNPOKEIPJEVOU VA yvwpioouv ayvwoTeC Kal napBevec opeiveg 01adpopec Tng
Meoonviac kai idkoTEpa Tou TalysTtou. AnoTelsital and TpsiC d1IadpopPES, HIKOUC
ano 37,5 €wc¢ 150 xAy., ka1 nepiAapPavel akopa enioKswn TwV CUULETEXOVTWV OF
TOMIKG €AaioTpifsia, Tn yvwpidia TOUuC MPE TNV TOMIKI) YyaoTpovopia kKar Ta
napadooiaka npoiovTa, aAAd Kal NOMTIOTIKEG EKONAWTEIC.
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H ntpokAnon COVID
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RUN

www.kifisiarun.gr
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2020 Athens Authentic Marathon Cancelled

The 2020 ‘Athens Marathon. The Authentic,
scheduled to take place November 7-9, has been
cancelled due to the Covid-19 pandemic.
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‘ Navarino Challenge 2020 Sports Tourism
o N Event Postponed Until October 2021

== -~ The award-winning Greek sports tourism event

Navarino Challenge has been postponed until
October 15-17, 2021.




Special Virtual Athens Marathon 2020
Announced for November




OLKOVOLLKEC EMUTTWOELC Aoyw COVID
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$430m $1.35bn

us ma[ofloaguts UK sports | Spanish La Liga French -l igue 1 | English Premier League

(MLB, MLS, NHL, (cricket, rugby,
NBA and NFL) football)

Projected revenue losses

SUSPENDED CANCELLED  POSTPONED

*Lmmes NBA and NHI cancel the rest of their regudar seasons and MLEB and M1 miss 0% of thelr seasons

72| Source: ESPN, KPMG, The Guardian, Nikkel Asian Review
May 17, 2020




Greece’s Loutraki Aims to Host 2021 Acropolis
Rally Competition

GNTO Shows its Support to Sports Tourism in
Greece
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Oa ¢avayuploovpe?

e Ek Twv ApEpLlKaVWVY EVNALKWY TTOU ETILOKETTTOVTOL CUXVA
SLOpPYAVWOELG-OLYWVEG:
- 48% Ba Eavarmnyawvav o 50% yepata ynmeda
- 72% Ba eviwBav Lo aveta av OAoL XpNOLULOTIOLOUOOV LAOKEG

- 40% Oa tiyalvav 1o GUXVA O€ OYWVEG META TNV tavénpia!

As Venues Focus on Air Quality, Many Sports Fans Are Ready to

Return to Indoor Events

Both the NBA and NHL are eager to bring paying fans back during their upcoming seasons, which could
begin in early 2021




‘Etolpotl va emtotePou e ota ynmeda pe ta kataAAnAa petpa!

Many Regular Sports Attendees Are Ready to Return
To Arenas, Provided Capacity Is Capped

Share of respondents who said they would be comfortable attending each event today:

mUS. adults ®Regular sports attendees

Outdoor event at 25% capacity

3

Outdoor event at 50% capacity
Outdoor event at 75% capacity

Outdoor event at 100% capacity

Indoor event at 25% capacity

Indoor event at 50% capacity

&
2

Indoor event at 75% capacity

&

!' I!s
R

Indoor event at 100% capacity

VM MORNING CONSULY



Oa tapaKoAOUONCOULLE TIEPLOCOTEPO

Regulars Expect to
Attend Even More Events
In Post-Pandemic World

Respondents were asked if they expect to attend
more or fewer ive events ance COVID-19 is contained

.v.‘ . A Y .

Outdoor sporting events or concens

AR US. n 36% mn

R’:".J“l“' l"""-r\{“:-;.;‘ “ m m

Indoor sporting events or concerts

AR US. adults 36% 13% n

v MORNING CONSL




Mwc BonBoulv ta pHETPA OTNV OVAKTNON TNG EUMLOTOOUVNC?
Fans Point to Mask Mandates, Hand Sanitizer as
Most Comforting Venue Safety Measures

Individuals who attend sporting events regularly were asked how each of the following practices
would impact their comfort in visiting stadiums and arenas following the COVID-19 pandemic:

B Much more ®mSomewhat more MNeither more nor Don't know/ mSomewhat less ®BMuch less
comfortable comfortable ess comfortable No opinion comfortable comfortable

Requiring fans to wear masks 38% 34%

35% 36%
34% 36%
34% 36%
29%

32%

3
*

o

Adding hand sanitizer dispensers

Temperature screenings of fans

Using UV light to kill viruses

!

3839333

Air filtration/replacement systems
Temperature screenings of employees
Communicating venue sanitization 32%
Selling half of avallable seats 30% 35%
Staggering entry by time and location 29%
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6% 6%

Using thermal imaging cameras 30%

25%
25% 35%

Requiring fans to pre-order concessions

Grab-and-go, pre-packaged concessions

‘!

Reminding fans to wash hands, distance

W MORMING CONMSULT
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Anuloupyia pkpo-event yla tnv evioxuon tng
oUAAOYLKOTNTOC KOl TNC OUVOXNC TNE OpAdOC

KaBe ekdnAwon ko pa emPeBailwon tng moLoTNTOC
TIOU TtPOCPEPETAL OTA UEAN
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e AOAHMA MNOY EZEAIZZETAI - AANATEZ & AIEONH OPTANA

* NOMIKH/®OPOTEXNIKH KAAYWH TA TO 2YNOAO THX
AEITOYPTIAZ

AN\ NN\ b ¢ ANABAOMIZH FEENIKQN MPOMONHTIKQN TNQZEQN
AR B o XPHIH NEQN TEXNOAOTIQN

e ANABAOGMIZH MNMPOMONHTIKHZ MEOOAOAOTI1AZ
e ENHMEPQ2H I'A AIEONEIZ TAZEIZ
ANAZYTKPOTHzZH

A o AHMIOYPIA NEQN NPOTONTQN
EMMEIPIAZ

e [1OIOTIKH BEATIQ2H AIAGEZIMQN XQPQN

e AYTOMATOIOIHMENEZ AIAAIKAZIEZ TIA :
MNOIOTHTA ZE EFTPAQH — 2YNAPOMH — ENHMEPQ2H

LAplefie 122N o XEAIAZMO MQAHZHS MNA EZOMNAIZMO — ZQNES — EVENTS
AEITOYPrIEZ




2uvepyaoio pe to Tpunua Opyavwonc
kot Ataxeiptong AGAntLopoU

* EBeAovteC OUVEPYATEC
* Mpoktikn aoknon ..
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* Epeguva Kol
* [1pOomTUXLAKOL
e MeTamtuyLaKka

TIPOYPAHUHATA o =G, |

EIlLY lmm.\ ANO
A OPTANQYH

L ! g
ANEulz.THMIO |
AOITIONNHXOY,

PQITINHS KINHEHE & IMOIOTHT
ALZQHY
2 KAI Al AXEIPIZHY AOAHTIZMOY
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